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MAIN METRICS AND INDICATORS OF DIGITAL BUSINESS (DIGITAL ANALYTICS)
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9.MAIN METRICS AND INDICATORS OF DIGITAL BUSINESS (DIGITAL ANALYTICS).

The control and measurement of results is a critical component of any business. The online store must be
analyzed and managed with the greatest possible degree of detail. The use of different metrics and KPIs that
are specified in a scorecard will allow us to reflect in a rigorous, statistical and quantified way the
performance of our business and extract knowledge from the analyzed information. Likewise, monitoring the
activity of my competitors requires new tools that allow me to continuously analyze what factors are affecting
the business of my competitors.

Main metrics.

Measurement tools available in the market.

Sales funnel analysis.

Main KPIs and dashboards.

Example of how to use Google Analytics.

What is my competition doing: competitive intelligence tools.
B2B analytics: Biz Trends, Alibaba.com's tool.

Other analytics platforms in the main B2B and B2C marketplaces: Range.me, Putajiouwang, Tridge, etc.
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&) » ANALYTICS
@f A set of tools created to transform data into insights that will lead to decision making.
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o WHY DO WE NEED IT?

':@ v When do we use analytics for decision making?

/ e Opportunity
There is a great benefit in improving decision making

The use of Analytics
Why do we need to use analytics?

@ Cognitive limitations

Limitations in correctly interpreting a phenomenon or fact

-~ -
- -

v
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ADVANCES IN INFORMATION TECHNOLOGY

*  Lower cost of data storage
+  Lower cost in data processing
*  Virtualization

*  More penetration
*  Most actions on the Internet are measurable
*  Most interactions are occurring in social media
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ANALYTICS IN BUSINESS

WHAT HAPPENED AND WHAT HAPPENS NOW?
Descriptive analysis (reporting)
Are sales increasing? What are the sources of traffic to my website?

Exploratory analysis
Why did sales increase in 2020? Was it the impact of Covid-19?

((!/;,\_J WHY DID IT HAPPEN?
(&)

WHAT IS GOING TO HAPPEN?

@ Predictive analysis
@f What will my sales growth be if | increase my advertising budget by 20%?
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ANALYTICS IN BUSINESS

Solutions

ONE-OFF REPORTS
Insights for specific issues. No automation required

AUTOMATED REPORTING
Solutions for business issues

ANALYTICS AS A PRODUCT
To improve customer value
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ANALYTICS AS A PRODUCT
Everything is a Recommendation
Title Ranking
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@ Analytics as a Produt

Comprados juntos habitualmente

m Precio total: 23,87 €

[ Afiadir ambos a la cesta ]
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Metrics are indicators that let you know how close or far you are from your company's overall goals
in terms of authority, reach or conversions. They also show where mistakes are being made, point
out actions to correct them and reveal valuable opportunities for the online strategy.
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1. INDEXING

Indexing is one of the most important factors to take into account in an SEO strategy.

The biggest indexer in the world today is Google and getting it to index the content you want
means that you can get to appear in their search results.

This is something very positive, because it generates:

Visits to the web
Conversions
Sales
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SEO METRICS

2. KEYWORD RANKING

It allows to know how well the contents of a website are being positioned and how much

traffic it is attracting.

This metric can be measured:

- by Google's SERP, where you can see if the page appears in the results lists when searching
for a keyword

- by SEO software such as SEMRush or Ubersuggest, which show the blog's positions in Google

for different keywords.
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3. EXTERNAL LINKS
These are links that link two different domains
They are extremely beneficial for improving organic positioning. g))f

4. ORGANIC POSITIONING

It is the privileged position that a page or website occupies when a user performs a search
without having made use of advertising campaigns.

|I|
A
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SEO METRICS

5. ORGANIC TRAFFIC

Organic traffic is the one that in most websites, generates a greater number of visits and of higher
quality since they are users with a certain interest in the theme of a website or blog.

Organic traffic is essential for the success of a website and everything behind it: a brand, a company
and ultimately, an online business.

The best way to know it is through Google Analytics.

Trafico

Orgdnico
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CONVERSION RATE

With it you can know the number of potential customers or real customers that have been
achieved with an action or attraction strategy. It can be applied to blogs, landing pages, email,
campaigns, among other media.

o $
i (oo
O
U iz .m

TRAFFIC SOURCES

They indicate the origin of the users that arrive at a website either organically, through a social
network, an email, a paid campaign or any other means.
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LEADS

It is a potential customer of the brand that showed interest in consuming a product or service.

Measuring the number of leads generated by a strategy will provide the opportunity to visualize the impact
of the actions.

CUSTOMER RATE
Tracking the number of customers obtained by Inbound Marketing efforts provides the opportunity to know
what is working and what is not.
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1. REACH

It is important to determine the number of people who have seen a publication. This metric
also includes users who are not part of your digital community.

R.f
Y4 ).

b

2. ENGAGEMENT

Engagement can be defined as the level of commitment that consumers and users have with
a brand and this goes beyond the purchase of products or services.
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SOCIAL MEDIA METRICS

3.CTR

e The Click Through Rate is the number of clicks obtained with respect to the number
of impressions. It is useful to know the effectiveness of the links that are added to
the publications.
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METRICS FOR E-COMMERCE
1. WEB TRAFFIC

Reviewing the number of people who go to the ecommerce will give an idea of the number
of sales that the company will have.

2. CART ABANDONMENT RATE

This is the percentage of online customers who add products to their virtual shopping cart
but then do not complete the purchase. In other words, those customers who leave without
making a purchase even though they were about to do so.

Ly

{
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METRICS FOR E-COMMERCE

3. AVERAGE ORDER VALUE

This is the average amount of money each customer spends on an ecommerce site.
It is essential if you want to increase revenue and know how much users are spending and how to raise
that figure.

VALOR DEL
PEDIDO MEDIO

4. CANCELLATION RATE

Measures the number of customers who stop shopping at the store over a period of time.
It is valuable to recover former customs;s and rethink promotional actions.
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METRICS FOR E-COMMERCE

5. CUSTOMER SATISFACTION

One tool for measuring customer satisfaction is a CRM.
Thanks to it you can have the opportunity to communicate directly with them, understand
their needs and determine the level of delight they get from your products and services.
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1. OPEN RATE

Number of people who open the campaign emails.
It is important to know the effect of the subjects that are chosen for the emails since
they must stimulate the click.

2.  OPEN CLICKS

Used to calculate the unique clicks compared to the open rate and to know the
engagement of the audience. _
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EMAIL MARKETING METRICS

3. EXPECTED CONVERSIONS

Shows how many people have completed a desired action, for example, subscribing to a
channel, starting a free trial, downloading a material, completing a transaction, among
others.

4. BOUNCE RATE

Indicates the email addresses that do not exist.
It is necessary to know them to determine if you are following the best practices of Email

Marketing.
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Impressions and clicks & /./ : '

Number of impressions and clicks generated by Google ads. e K -

2. QS

The Quality Score is based on the CTR to measure the level of quality of an ad.

3. Cost per conversion
Refers to how much it costs to convert each lead or customer with an ad.
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4. AVERAGE POSITION

This is the average position that the ads occupy in Google. Each SERP shows 7 ads, so if the average position
is less than 7, the strategy is not fully effective.

Google

SERP

5. CPC
The cost per click is the amount of money that each click on an ad costs.

gvﬁ
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HUBSPOT

This software is capable of automating data analysis, Landing Pages and of course, Email Marketing,
as well as calls to action, blogging and SEO actions in general.

In addition to this, it includes an effective and powerful Customer Relationship Management (CRM), a
customer relationship management system.
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e Helps optimize search engine optimization through SEO techniques and improves the user
experience by improving the company's or brand's website.

<
—= RD STATION
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HOOTSUITE

e  Focused on social networks
e  Content and publications manager.

e  Publications must be programmed, defining time periods or periodicity, to keep profiles
updated and in motion.

W Hootsuite:
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INFUSIONSOFT

It has the potential to create an Affiliate System, manage customer databases, provide real-time
reports and manage incoming documents, such as tax receipts, offers and invoices.

It is one of the most used tools in the market.

¢ Infusion
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EMARSYS

It is a predictive software, which performs projections and future analysis based on the processing
of a large and surprising volume of data.

It can study the behavior of users and leads on the web and predict the types of content and
products that interest them.

In addition, it has the ability to design Email Marketing and Social Media campaigns, segment the
audience in an advanced way and report accurately each of the actions of the strategies.

(

o
emarsys
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GOOGLE ANALYTICS

This tool was one of the first in the market and has established itself as one of the best
free alternatives, ideal for SMEs and startups that want to undertake digital strategies
to compete in terms of exposure and positioning with large brands.

Anal

- )

Google
N | pyees
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GOOGLE SEARCH CONSOLE

e This free service from Google provides a great way to monitor and maintain a website's
presence in search results.

e This tool helps to fix problems related to malicious software or spam, as well as keeping
the website with minimal interruptions.

iDESCARGALA GRATIS!
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SEMRUSH

e |t is a powerful solution for keyword analysis and detection of opportunities for good search
engine positioning.

e It has a free version that helps identify top organic competitors, follow and no follow links
and referring domains.

SermrirusH

COMPETITIVE INTELLIGENCE
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ION INTERACTIVE

Very useful for companies whose website has conversion problems (from visitors to leads or
from leads to customers) or is not as effective in generating engagement with the audience.

=0N

INTERACTIVE _
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e Google Ads is Google's online advertising program. Through Google Ads, you can create online
ads to reach people at the exact moment they are interested in the products and services you
offer.

e This tool has established itself as an ally for SEO professionals and strategies for
dissemination and distribution of content of interest.

AGo gle
AdWords
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e |tis a tool that allows to analyze the way in which users browse the website of a brand
or company, which in turn translates into a better understanding of their interests and
needs.

e |t guarantees the optimization of new content and a longer navigation time per visitor.
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SIMILARWEB

e Competitor analysis is a fundamental part of any digital strategy. For this reason,
SimilarWeb is a very good option.

e Thanks to this tool you can analyze and know what actions and tactics are being developed
by the main competitors of a company on the Internet.

&) SimilarWeb
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QUILLENGAGE

It is a great add-on for Google Analytics since it converts Analytics data to text.
.
A7 QuillEngage-
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ADOBE ANALYTICS
e This tool offers several ways to collect data from any source (including voice data) with
the goal of not only understanding what the user is doing, but why they are doing it. In

addition, its predictive analytics based on machine learning and artificial intelligence
help to foresee what might happen next.

Adobe
Analytics
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KISSMETRICS

e |t is one of the great alternatives to Google Analytics. This paid tool collects
information, based on segmentation, about searches and user behavior in real time.

e |t also helps to understand the customer lifecycle and thus increase conversions.

d kissmetrics
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SISTRIX
e  You can compare some Google Analytics metrics, such as the volume of users browsing a
site, with its famous visibility index.
e In addition, you can check the positions that the site occupies for certain keywords and

discover new keywords.

il Comparar métricas
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* Yandex Metrica performs comprehensive web analytics.
* With this tool, you can observe how users move through the web page: their mouse
movements, their clicks,... Thus, you can identify what obstacles they face and it is

especially interesting in the purchasing process and in improving the user experience.

+ It has heat maps with which you can discover the strengths and weaknesses of a site.
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WHAT IS IT?

The sales funnel or conversion funnel is an online marketing term directly related to the
objectives we set when we launch an online store and, in general, a website or blog, especially
if its objectives are commercial.

Visibilidad

Consideracion

Fidelizacion

870
Document: MOOC Agrosmart Global www.ecommerce-news.es



diterreg © ANALYSIS OF THE SALES FUNNEL @ INTERREG SUDOE.

SOE3/P2/E0897
5 M d @ e MOOC Agrosmart Global
&A{G ROISMART ecommercenews
globa

ropean Regicnal Dewiogment Fund

This funnel, also called ‘conversion funnel, determines the different phases or steps that
each of the visitors to our website must take to achieve a specific objective: normally to
become a registration or lead or to complete the purchase of a product or service.

\ B
L
' CAPTACION

Oportunidad CONVERSION

FIDELIZACION

/@kl lead

Captacion Conversién Fidelizacion
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Depending on the level of detail, more or less phases can be identified in the sales process

Captacion Conversion Venta Fidelizacién

Extrafio Visitante Lead

Blogs, Social Media, Call to action, E mail, workflow, Contenidos de
SEO, SEM, landing page, Conversion Leads, interés, Nuevos call
Webinars, ebooks, formularios, CPL herramientas CRM to action, E mail,
video, podcast... cross selling
872
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Therefore, there is a huge variety of graphical representations of sales funnels.

ADQUISICION

ACTIVACION
RETENCION

VENTA

REFERENCIA
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ATENCION
40 Consultar productos en el

e-commerce.
CONVERSION
O 2 Agregar un producto al carrito.

Dejar los datos personales en la
pagina de checkout.

VENTA
404 Seleccionar el método de pago

para validar la compra.

O CONEXION
Proceso de compra completado. De

cliente potencial a cliente real.
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Regardless of the graphical representation chosen. The sales funnel always consists of three
basic phases, whose names refer to their position in the funnel.

® TOFU— Top of the Funnel

® MOFU— Middle of the Funnel

ATRACCION

® BOFU— Bottom of the Funnel

OPORTUNIDAD
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TOFU MOFU BOFU
en Inbound marketing

The digital marketing actions that
the company carries out must be
oriented to the objective of each of
these stages of the funnel. CTA,landing pages,

formularios, contactos

Email marketing,
automatizacién del marketing,
workflows, integraciones CRM

Email marketing, CTAs, social

Fidelizar media, contenido inteligente,

workflows
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WHAT IS IT FOR?

The sales funnel, by defining the steps that a user follows to
become a customer, helps us to identify the percentage of users
lost from our website in each of the steps.
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Knowing the moment at which users are lost, the company can carry out marketing actions
aimed at correcting that loss.
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Therefore, the analysis of the sales funnel allows us to:

*  Know at what point users fall out of the funnel.
»  Detect errors and areas for improvement.
. Know where we need to focus our efforts.

* It helps us to calculate the return on investment (ROI) of our campaign.
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KPIs (Key Performance Indicators) are a series of metrics used to synthesize information on
the effectiveness and productivity of the actions carried out in a business.
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KPIs are also known as quality indicators or key business indicators that can be used and

applicable in any business area and productive sector, although they are very commonly used
in online marketing.

R~ A
O
SR
0BJECTIVE

M0
7151517

PERFORMANCE

EVALUATION

SUCCESS MEASUREMENT
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The ultimate goal of a KPI is to help make
better decisions regarding the current
state of a process, project, strategy or
campaign and thus be able to define a
future course of action.

883

Document: MOOC Agrosmart Global www.ecommerce-news.es



diterreg © KEY KPIS AND SCORECARDS @ A

SOE3/P2/E0897
5 M d @ e MOOC Agrosmart Global
&A{G ROISMART ecommercenews
globa

ropean Regicnal Dewiogment Fund

ADVANTAGES OF KPIS
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KPIs, thanks to the improvement of new information technologies, offer
a much simpler, more objective and reliable measurement.
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There are a multitude of specialized analytical tools that allow you to measure all types of
KPIs in any sector or activity.

These types of tools are very focused for use in a specific field of action, so they will always
use the most appropriate and suitable KPIs in each case, which greatly facilitates the work.
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Caracteristicas de los KPIs

X 0
jx
[

Estrategia

Los KPI abarcan los
objetivos estratégicos.

Codificacion
Los KPI estan codificados e

incluyen una representacion
visual del rendimiento.

Document: MOOC Agrosmart Global

@

Objetivo

Los KPIs miden el
rendimiento en relacion

con objetivos especificos.

Duracion

Los KPIs estan limitados
en el tiempo.

887

Alcance

Los KPI estan limitados
por un perimetro de
variacion.

=

Puntos de referencia

Los KPI se utilizan en
un marco de referencia.
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Online marketing KPIs for Social Media are used to measure:

. Number of mentions

. Number of followers

. Number of comments
. Number of shares

. Number of subscribers

Each social network provides its own set of
KPIs (Linkedin: the number of
recommendations, Twitter: the number of
Retweets, Google Plus: the number of +1,
etc.).
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THE ONLINE MARKETING KPIS FOR WEB ANALYTICS MEASURE:

The reputation of the domain in the eyes of search engines.

The type, quality and number of links to the website.

Traffic origin and duration of visits.

The keywords and the number of them by which users find the website.
The positions occupied by the keywords for which the web is or has been positioned.

The main KPI for web analytics are the number of new users, the percentage of new
users, the number of pages per session and the number of sessions.
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General online marketing KPIs measure the overall online marketing strategies of a
brand. They can be:

® KPI for sales and customers. “lllh“lll ]
- il

® KPI for content Y
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Example of a sales funnel with associated KPIs at each stage.

CITR de anuncios
+ clic en anuncios
CONOCIMIENTO POSICIONAMIENTO - Visitosorganicas
+  Keywords posicionadas
Seguidores en RRSS

»  Nuevos usuarios blog
+ Pdaginasvistas
CONSIDERACION . Zrebote
VISIBILIDAD +  Duracién sesién
+ BUsquedasde nuestra marca
+ Referral
» Shares y favoritos en RRSS

DECISION % suscriptores
SUSCRIPCION + % de conversién en leads
% aperturas newsletters

* % conversion
COMPRA VENTAS +  %canito compra
CAC

Sesiones recumrentes
+ % repeticion de compra
FIDELIZACION + % comentarios en RRSS

% clics en newsletters
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Example of KPIs associated with
tactics, strategies and business
objectives. (Google Merchandise
Store Measurement Plan)

Document: MOOC Agrosmart Global

Objetivo
empresarial

Vender
productos que
promocionen la
marca Google

Estrategias

Crear una
campana de
publicidad online
que dirija a los
clientes al sitio
web de Google
Merchandise Store
para comprar
productos de la
marca Google

892

Tacticas

Aumentar las referencias a
productos de la marca Android
(aprovechando que Android esta
dando un fuerte impulso a la
marca, se quiere aumentar el
trafico de referencia a paginas
de productos de Android para
ver si el reconocimiento de
dichos productos aumenta por
parte de |os clientes)

Aumentar los ingresos de los
productos de la marca Android
(es una forma de medir el éxito

de la campana pubilicitaria)

AGROSMARTglobal
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SOE3/P2/E0897

MOOC Agrosmart Global
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KPI

Trafico de referencia a
las fichas de producto
de la marca Android

Usuarios nuevos en las
fichas de producto de
la marca Android

Numero de paginas
vistas de productos de
la marca Android

Tasa de conversion de
la marca Android

Numero total de
transacciones de la
marca Android

Ingresos totales de los
productos de la marca
Android
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KEY KPIS AND SCORECARDS

Normally the KPIs of the companies are
organized in Scorecards, a space where
the KPIs that the company's
management considers most important
are collected.
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The KPIs contained in a scorecard are used to measure the performance of different processes and
areas of the company. Their number and frequency of measurement can be modified as

management's interest varies, either to monitor specific aspects of the company or to obtain a
true picture of its business.

SEAVICES Social Media Metrics

ES e
f IO J
- v llin

Services

My vervices

Add amrvicos
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SCORECARDS SERVE A DUAL PURPOSE:

A
[ Y Bew
They facilitate decision making based on the comparison of the actual data obtained with the
target data set in advance.

They allow Management to communicate to lower hierarchical levels what are the central axes
of its business policy, thus involving all levels in the fulfillment of the company's strategic
objectives.
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G) © AUTOMATED MARKETING REPORTS ¥ @ Last14days, daily v -~ # < v GOOGLE ANALYTICS v =
L, + Website Traffic « Locations * Metrics Overview Traffic Channels « Metrics Breakdowns Traffic Sources Languages « Goals “+
® ;
~# COUNTRIES 2 USERS £ USERS
9,114 - All sessions s
@ United States 1,896 3 8 Mar 03, 2009 5'385
O ———— * userm: 572
v i ot 5 ’ 5
United Kingdom 575 =y [ .
/ Russia 558 o
italy 350 ’ . 4
o France 32 w v ) ~* SESSIONS 2 SESSIONS
A Spain 289 e
Australia 287 v 9 1 36
k Ukraine 281 9 1 3 6 ;
India 273 ’ d . . .
o Canada 242 = 5 O 1 / ay
(-]
I > ~# DEMOGRAPHICS ~¢ DEVICES ~F SOCIAL NETWORKS & NEW VS RETURNING
® Quom 460 /83N
* Twitter LANARLY
| = il
teat g — Dt g » Veontakte 3/ 8 w0 & New Vistor 4649 | T7%
I I 5,388 e xS ® Linkedin 2/ 0% 6,061 * Futaming Vi 1412 /23%
& lablet 1506 / 3% o Googlet 11 6%

* reddt 1/ 0%
® YouTube 1/ o
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8 Google

B Analytics
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GOOGLE MARKETING PLATFORM: ANALYTIC TOOL

Tool that allows you to know your users better to offer them better
experiences and achieve good results. It allows you to know how users interact
with the content of a website and discover what works and what does not.

Analytics 360

MAIN FUNCTIONALITIES

Track and analyze website traffic
Where does a user come from and how does he/she behave?

Aggregate data from different Google platforms

898
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HOW DOES IT WORK?

User visits a
website

The Analytics 360 code is activated.
The analytics cookie (first part) is
read / written in the browser and a
hit is sent to Google's servers
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The data are shown

G
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Data can be
exported as
reports
Google BigQuery
Raw data is sent Advanced analysis in
to the cloud BigQuery
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“ GA: HOW IT WORKS

Data
collection

Data
processing

Reporting
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« To track a website and collect data, you must create a Google Analytics account and add a JavaScript code on each page of the \
website.

« When a user arrives on the site, the code collects anonymous information about how the user interacted with the page, in addition to
browser data.

- Each time a page loads, the tracking code collects and sends data about the user's activity, grouping this activity into "sessions."”

- A session begins when a page is entered with GA tracking code and ends after 30 minutes of inactivity. 4

« Once user interactions are collected, Google Analytics begins the process of transforming the raw data into useful data.

- When Analytics processes the data, it aggregates and organizes it by different criteria such as browser or whether a desktop or
mobile device was used.

« Once processed, the data is stored in a database and cannot be modified. Y,

« Once processed and stored in the database, the data is displayed in
Analytics reports.

900
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Integrated data produces actionable information

' |
—— | A 0 __ Insights:

| Google Marketing _i
| Platform & Google Ads | + 200 reports including:
I ___ ntegration :
: : 1.) Mobile Overview Report.
: : 2.) Channels Report.
| | 3.) Navigation Summary.
: : 4.) Landing Pages Report.
| N SR 5.) Site Speed Overview Report.
: l 6.) Goal Overview Report.
' Websit | ‘
| e M |
| |
i o4 | Analytics 360
|
- (@)(&)
| |
: Emai Socia :
| |
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We don't measure clicks and page views, we measure business objectives.

O O O

Focus

It is not necessary to
measure
everything

We measure and analyze to
carry out actions that allow
us to improve sales, leads,
interest, ...

Document: MOOC Agrosmart Global

Plan

A measurement plan that
identifies the dimensions and
metrics necessary for the
analysis of the different
KPIs.

Define a clear context for each
KPl (acquisition, conversion,

)

902

Analysis
Tools do not analyze,
collect, sort and

present data.

It is necessary to have
analysts close to the
business.

It is advisable to have
reference values and
set clear objectives.
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Account

Property

View View
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e

4 Croute Account

A6 Account
h Account Settings
- Account User Management

Y AlFilters

o

GA STRUCTURE
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GOOGLE

ANALYTICS

Property

UA - Google Merchandise Store {UA-54516992-1) e

1 Property settings
<> Tracking Info

PRODUCT LINKING

Google Ads Linking
£ AdSense Linking
[ Ad Exchange Linking

B3 AllProducts

N’ Audience Definitions

o

Custom Definitions

Dx

Data Import

View

- 1 Master View
- ‘ View Settings
M= Goais

Y Filters

W Ecommerce Settings

Dd Calculated Metrics

PERSONAL TOOLS & ASSETS

Zjz Segments

Annatations

tlt  Multi-Channel Funnels Settings

¥ Custom Alerts

~] Scheduled Emails

Saved Reports

&% Share Assets

904

o_
07
e_

| Custom Channel Grouping
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ACCOUNT

PROPERTY

VIEW
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Google Analytics: creating an account.

1.  Go to Google Analytics: https://analytics.google.com/
2. Click on create account and follow instructions
Fill out the account details (Name and sharing settings)

Fill in the property details (property name and type of property)

@ sy sets

Propecty dutails

e T L ——

ecommercenews

All accounts > UA - Google Merchandi

Analytics 1 Master View ~ Q Trysearchii

ADMIN USER

PYSLTIE - Create Account

Demo Account v
& Account Settings
s Account User Management

Y AllFilters

-~
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.|i Analytics

A Home

+» 8% Customization
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EXAMPLE OF HOW TO USE GOOGLE ANALYTICS.

INTRODUCTION TO REPORTS

ezt

Thster Vicw Q- Try searching Top channols by users

Channels @

O Al Usere

B e

Primay Direersice:  Dalash Coarned “,
R
Acqaniton L
Owtast Chanesl Greupry.
won b Nt Soncare R

12,595 10,666 15,282 46.75%
1 12309 10448 145893 A6 24%
2 s 156 89 T5.66%
3 4 34 41 RLRFaY
K 6 36 15.00%

Pages/
Seetion

5.26

Eeannurce
Ap ST conmeion Rae

Cursten

00:03:31

00:0335
00:0033
00003

00022

906

3.63%

ELY
159%
000%

000%

2 20 : §
& EORT < BUAE S B (3 insoNTs
May 29, 2021 - Jun 4, 2027
o] woon woon | [ 8

554 $38,733.52

54 $36.080 82
3 $2.584.30
0 50.00
o 2000
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Segments

Views

Metrics

Secondary dimension

Notes

Filters

Export

Date
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mfcmm Adquisition > All the traffic > Channels

It breaks down traffic by traffic sources through how users have arrived at the website.

i A atconte ¥ UA - Googn Merrhand R SR, . :
i Analytics g Master View - Q. Try searching “Top channals by usars 2 20 : §
L] Chai . .

nnels § BwE & oo < s S oaa @ seea
.

O All Users ‘ S Dec 1, 2020 - Jun 4, 2021

tima

Explacer
& e Summary = oo

o - | V8 by Wes e o S

Jeece ® U

SALN ,/\f\f ANAAANANAANANARAN S

S—_— et O fransy
S—— a e sz s
Acawitin Bt Commwsiant
e T —— Senrcs n ad v P— p—
332,827 327,257 447,702 51.09% 4.63 00:03:00 1.80% 8,042 §552,904.94
1 305790 174 oS DAY 466 000301 165% 150 51640148
2 16015 14953 20200 30 35¢ 00148 Ll 1% 51544155
3 (0w 6619 L asn nsn nas 619 D004 38 1 224 $ISE3
%,  Attribution* & Duplay 3599 243 ann r98a% 248 w005s ELT 2 S24588
0 na " e aan [ARILY 200 00245 o 7 Sat e
o 558 8 1467 nss 696 woas7 225 0 819558
Ad
5385 " 5 13 AR LY w022 00652 a3 “w 8253844
v e v
Document: MOOC Agrosmart Global
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EXAMPLE OF HOW TO USE GOOGLE ANALYTICS.

REPORTING IN ECOMMERCE

Conversions > Ecommerce > Overview: Sales Summary, Ecommerce Conversion Ratio,

Transactions, Average Order Value, and other metrics

A4l Analytics 1 Master View ~

Acquisition

@ Marchandi

Q Try searching “Top channels by users A I @ : 3
Ecommerce Overview @ BsaE ¢ oeorr < swme | &) INsowTs
- Jun 4, 202
O Al Usars _— o May 29, 2021 - Jun 4, 2021
100 20% Seasice

Overview

Rwarse = ¥8.  Enconmerce Conveesion Rate = Heury Dy | Week | Mosth

> ® Revenue Ecommerce Conversion Rate
+ B] Behavior $15,000.00 a0
M Conversions $10,00000 Lon
» Goals
oo
~ Ecommerce
Vay 30 May 31
Revenue & Conversion Rate Transactions
Checkout Revenue Ecommerce Convession Rate Transactions Ayg. Order Value
Behavior
Behiels $38,733.52 3.63% 554 $69.92
Performance e e — R ——1 et | ——
Sales
Parform:
Prod Marketing
Perfarmance
Campaigns Internal Promotion Order Coupon Code Affiliation
2 Attribution ™ 3 transaction 31,132 impressions 0 transactions 0 '
Q Discover $2,584.30 foveos $0.00 v $0.00 .
$861.43 Ayg. Order Vahis $0.00 Avg Order Value $0.00 Avg Order Value
B Admin
Top Sellers Product Product Reverwe % Product Revenue
9le. 1. Google Unisex Pride Eco-Toe Black Sras200 | 375%
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ECOMMERCE REPORTS

ecommercenews

Conversions > E-commerce >Activity by product /Commercial activity : Activity by product

and by transaction.

Explocer Explorer

Summary  Shopping Bahavior
P N e p—

Doy Wesk Month o %

/\/\

Miodust Rovasus = |8, Select a matne Doy wWesk Mosth | of %
® Revenue
@ Product Revenue $15,00000
$15.000,0¢
$10.000 90
$10.000.00
$5000.00
Ol . N . Mayy 30
iy 30 My 31 and a2 Jn 3 Ik
Primary Dimeesico: Transaction 1D Die
duct K st Categy ’ "

Secondry dmeesion ¥

Q weved B | O T T F

Transaction
Sales Performance Shopping Bebwdar ]
Product % R Aag.QTY
Product Revenue Purch Quannty 4wy, Price Aot Rate
$38,733.52 1,849 2,743 $14.12 1.48 $0.00 0.00% 29.41% 1. 251776
. : : ? 2 251253
1. Google Unisex Pride Exo-Teo Black $1,45200 205 &7 80 $1815 119 $0.00 000% 58.26% 3. 250870
25087
2 Google Vintage Cap Navy $1,198.80 100 39 82 W $1462 210 $0.00 000% 0.00% - easo
3 $1,170.40 102 8 52 2281 650 $0.00 000% 0.00%
8 25118
1 Vintage Ney Tee $1,00620 707 3 49 1w $2237 126 $0.00 000% 239
6. 251887
S Google Zip Hoodie F/C $1,086.00 273 2 n £50.29 100 8000 0o0% 0.00%
7. 250797
e 52 $19.20 433 $0.00 000% 3158% | J4AB16992w8747947 392320289 admin
909
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May 31 it hun2 Jnd

Q  adanced BE @S T M

& Tax Shipsing Refund Amount Guantity
$38,733.52 $3,307.37 $5,253.07 $0.00 2,743

$2,531.44 (500 $263.08 $35.23 $000 (0 144

$2,464.00 (6.35% $21983 $48.34 $0.00 170
$851.20 (220% §11.95 $48.24 $0.00 34
$429.84 (111 $0.00 $200.94 $000 3
$24472 (0 $33.08 $1299 $0.00 n
$332.80 (0 8en $19.35 $1892 $0.00 B0
$308.64 (000 Sitn $6.50 $0.00 X 14
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COMPETITIVE INTELLIGENCE

910
Documen! t: MOOC Agrosmart Global www.ecommerce-news.es



SOE3/P2/E0897

iiterreg I WHAT IS MY COMPETITION DOING? COMPETITIVE INTELLIGENCE @ INTERREG SUDOE |

5!«;@!@@ TOO LS MOOC Agrosmart Global
&&%RQISMT ecommercenews

Eurcpesn Regicnsl Dwiogmant Fund

It is an SEO tool for web analytics and competitive analysis,
which offers various metrics and important data related to
SEO positioning to define and analyze your content strategy.

911
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Visién general  Posiciones

Posiciones en bisqueda

Palabra clave
> youtube
> amazon
> google
> google translate
> yahoo
> craigslist
> ebay
> walmart

TOOLS

i6n  Competidores Pagi

Tréfico, %

nuevs

<0,01

12,37

<0,01

0,01

ttps://

ttpsy/,

ttps:/

ttps:

ttos:,

WHAT IS MY COMPETITION DOING? COMPETITIVE INTELLIGENCE

. 5255 12

Jwwwa... com/ 12

. 220412

www.a... M2 2

fwwwa,.. 984X 2

www.a... QG2 2

jwww.a... 1BGU [

[wvwwa... 8788 2

Administrar columnas @LEED

SERP

H B @B @8 @88 8 8

& Exportar

Ultima

actualizacion

04 jun. 2019

04 jun, 2019

04 jun, 2019

04 jun. 2019

04 jun. 2019

04 jun, 2019

04 jun, 2019

04 jun. 2019
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SingularPrice
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WHAT IS SERVICES OTHER INFORMATION OF INTEREST

- Automation by sending

= Price control and distribution eriodic alerts and
e . - Stock control: additions, P
- Competitive intelligence tool deletions, breakages reports.
- . , > o
that Fietepts price changes in > Control of product valuations on Unlimited number of
distribution networks and users

the platforms.

Competitor analysis.

Review of the distribution

network 365 days a year.

- Personalized attention with Price
Managers

discovers who sells your
products, through tracking and
monitoring with specially
configured bots.

Lifetime updates

Human verification:
confirming registrations,
de-registrations and new
matches, achieving the
best level of matching

Vi
Vi

914
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TOOLS

CONTROL PANEL

|I|| SingularPrice

fjf SingularPrice = @ w ® A&

Panel de control Onn

Document: MOOC Agrosmart Global
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mien del rastreo: 21 productos en 20 distit

MIS PRODUCTOS OFERTAS SIN STOCK PRECIO INFERIOR EN PRECIO
= 21 L 540 = 3 1 294 v 77

AGROSMARTglobal
INTERREG SUDOE
SOE3/P2/E0897

MOOC Agrosmart Global

o

ecommerce

news

& Nuevos A Nueves & Nueves
Valoraciones Ofertas
‘{_‘. Productos Altas, realtaz ybajas  Actualizacién
@ Ecommerces 3 m 85.71% m a
346
A Descensos en La valoracion media del A Nuevas valoracione:
producto " Marketplaces 5 B =2 0 8 .
041
Ecommerces . .. Marketplaces
Situacién del Marketplace  Productos Ofertas Vendedores  Actualizacion
Distribuidor  Productos Situacién del precio stock Actuatizacién
a ama; a $2,86% a8 B .
woTELLA i T143% 0 86 0 B 041
G Gog | »= @ @ @
o— 0 @ "~ @ 8 0 @ 8 Sropping
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CONTROL PANEL - FUNCTIONALITIES

Total number of Total number of Total no. of
product offers on products with lower products with
all platforms PVPr higher PVPr

Panel de control l l l

PRECIO SUPERIOR

MIS PRODUCTOS OFERTAS SIN STOCK PRECIO INFERIOR

EN PRECIO

= 21 » D 1 v

l A Nuevos l A Nuevos @

Total number of Total number of
products out of products with same
stock PVPr

Total number of
products monitored

Document: MOOC Agrosmart Global www.ecommerce-news.es
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General situation
by Ecommerce
and Marketplaces

Valoraciones Ofertas l
\\\k _ N S Productos Altas, realtas ybajas  Actualizacion
@ Valoracion baja (1-2) ® Valoracion media (2-4) @ Valoracion alta (4-5) @ Sin valoracion ‘ Ecommerces \ 85.71% n m ‘ 07/08/2020 %
08:41 03:46
4\ Descensos en La valoracion media del 0] & Nuevas valoraciones 4 )
producto 3% Marketplaces i3] es71% [ B [  o7/08r020- +

l 0816 04:11

% of ratings (low,
medium, high
and unrated) of
products on
platforms

917
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AMErces . - Marketplaces . ...
Situacion det Marketplace Productos Ofertas Vendedores  Actualizacion
Distribuidor Productos Situacion del precio stock Actualizacion
A Amaron (E5 B 42,86 @ 9 0 020 .
s0TRIA ] B »s« B 0 B 0 B ovseo0- 08:09 04
0806 04:21
G ¢ [ 15 JFRTTIN <5 I 16 O 11 | 07/08/2020
@ nasx B8 B8 B B B 0 £5) 08:10 0417
8.06 4
,29% 0 07/08/2020
o 6,67% 0 B 0 B . v . oa?;a . 0415
i 0 viv 5,67% (62 | 07/08/202 .
» sex B 8 B 0 B | o« 0o - 0 10 ’ 0414
0346
T or 14 23 07/08/2020 -
- ~@ 8 8 8 @ on | - ———

| |

General situation by Ecommerce
with information on: number of
products marketed, price situation
and stock situation.

Document: MOOC Agrosmart Global
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General situation by Marketplaces
with information on: number of
products marketed, price situation
and number of sellers.
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Marketplaces
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|l SingularPrice = @ = B A&

Productos: 21 productos (Marketplaces)

DE =

e

AGROSMARTglobal
INTERREG SUDOE
SOE3/P2/E0897

TOO LS MOOC Agrosmart Global
News
0:-. | 4
B0
Categoria PV Ofertas AMZ.es S (ES) EBAY (ES) W (ES) DAC (E5)
30 €50 ;o
(5 ) s (sl e =0
el o] 28
o€ 1375 B 7 &3 1 ER3 -E=0
oo aa o o & ]
Product analysis on all
Full listing of all products, marketplaces: RRPr, number of
general description: name, active offers, minimum price,
EAN, Part Number maximum price, Buy box
winning price.
919
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Mapa de precios

Ecommerces

Document: MOOC Agrosmart Global
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Mapa de precios: 21 productos (Marketplaces)

Producto

Botella 0

Botella 0,

Botella 0,75

Botella 0,

Botella 0,75

Botella ¢

Estuche

TOOLS

,75L Marqués de Riscal Resado 2019

75L Arienzo de Marqués de Riscal 2016

L Marqués de Riscal Verdejo 2019

7351 Marqués de Riscal Resesva 2015

L Txakoli Margués de Riscal 2018

751 Masqués de Riscal Vifias Viejas Rosado 2018

1 Boteila 0,75L Baron de Chirel Verdejo Vifias Centenarias 20

Botella 0,751 Marqu

tella 0,75L Finca Mont
Botella 0,751 Marqués de Riscal Sauvignon Organic 2019
Estuche 2 Botellas 0,75L Marqués de Riscal Verdejo + lce Bag 2019

stuche 3 Botellas 0,751 Marqués de Riscal Verdejo 2019

AGROSMARTglobal
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DAC(ES)

Analysis of the price situation by product and the different marketplaces.

920
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Marketplace
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TOOLS :

|l SingularPrice = @ & W

Distribuidores

a (@ i et asvs: 24 i .

" Resumen @ Amazon (ES) (13) G Google Shopping (ES) (15) w~ eBay (ES) (2) 1 Vivino (ES) (52) {9 Drinks&Co (ES) (17)

<

Information on price
marketplace

situation, number of offers and number of sellers per

921
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Inferiores Amazan (ES) Google Shopping (ES) eBay (E5) Vivino (ES) Drinks&Ca (ES)

BEBIDAS Y MAS.
Bodedota
Bodega Privada
Bogar Wines
Bulimet
Catangel
Campoluz
Campoluz Enoteca

ampoluzenoteca.com

Complete list of all sellers marketing the products on all monitored platforms

922
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WHAT IS JUNGLE SCOUT?

Jungle Scout is an application in the cloud, whose
main objective is to show data and statistics that will
help in the process of selecting products to sell,
identifying market niches and studying the
competition.

{-/ 9\‘ High Demand
N i

Document: MOOC Agrosmart Global
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J& JungleScout

Con Jungle Scout, puede analizar y tomar
decisiones basadas en resultados y estadisticas
reales. Puede extraer y exportar la siguiente
informacion en Excel:

* Product name * Estimated

* Brand income
* Price * Evaluations
* Category * Average score
* Classification * BSR
* Sales estimate * Weight and
measures
* Cost FBA

www.ecommerce-news.es
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A tool designed for retailers, the product catalog provides all the information needed to
know which product sells best.

Find Products
Product Database | Save Filter Set H Load Filter Set
Amazon Marketplace Spain 5. < Product Tier Seller
2 s a BA () Fem ] Amazon
Find Supptisrs We will have to select - -
C ] .
Keywords e W the database we will
i 25 I e consult, we can only
““| Acad L
| e ° Ol comesg @ b do the research for
Launeh @ " one country at a
D France O - time.
More Tools India - | "
pas i
dl  The Extension ‘: Ty 0.
O Mexico “ >
The Market ’;: ‘; L @ :
Er fi
[ Instrumentos musicales ,;. Zapat e
) sacd - < Include Keyword Exclude Keyword
924
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WHAT IS MY COMPETITION DOING? COMPETITIVE INTELLIGENCE

TOOLS

Average Monthly Sales

200

Average Sales Rank

14,805

Average Price

€48.96

Average Roviews

105

ortunity Score

Low Demand ]
with high co 1

Product Name Brand
Position in search results [ Seibertron 3 D% BadkPack Asatt . | Seibfrtron
2 ® WAW. Mochita antirrobofimpermeab wanl cpe.o7 tfocteofical #542 a 1 289 ' A I3 i
O] Ove: t ISL Muttifuncinal At Overfront o8 Hectsd 12,560 3 o 109 4 A
Add to Web App Product : _— e e | o e o
Tracker @ (5)  Mochila de Porttil, REVHED Mochila . | Rivifo cpso9 | ihuipa 57 548 n €243 as 8A
5 ( Under Armour UA Hustle§Backpack L. Undd Armdur S99 thportds ¥ 172 703 2 €8N 586 a5 TEM 5
Current price in buy box -
[3 G WinCret Acolchada Mochila Portatil Win(et §o.oo thuipal 21 n o €550 “ 45 FBA .
5
O} Thule Crossover - Mochila para port Thd ©¢ra g o= #3178 [\] 1] 120 a5 Az 5
Rank of the best sellers
Mil-The Poos HRectrofica) 512 s 2 €8.989 "2 45 FBA 4
9 ® Raina Mini Mujer Backpack Negro Raind cgsoo]| rordey 2512 n 0 3 < 5
1
. . 0 Thull 3 pparo] y ¢ ¥ 4,927 7 45
EStlmated Sales in the IaSt I Thule - Crossover Backpack 320 o6 pal y #8086 62 1 €AY ™ 4 M 4
30 days — ARG Mokl btk e hess e 15 FBA
2 @ The North Face Borealis, Mochila The North Il €pas3 "y #9370 08 3 143 45 s
Estimated daily unit sales 3G Lizada Mochils o e Liada cpaoe e y ", 253 30 ¢ FRA
| “ G XD Design Bobby - Backpack Mochil XD Design Poos sy #7788 108 3 €ons 40 4 i) 6
. . 1L D} Xie Mi City Poli Gris Mochila. Yiaomi €§giss formdRica #23,696 7 & FBA B
Estimated revenues in 30 scosnlindin fiancediond e == i 1 g g ¥
davs ' @ HapiLeap Mochila Escolar Unisex Mo Hapilesp €24.80 ical #28,830 0 0 138 as FBA 5
Number of comments 5 sdinmon foonds y #1407 278 9 €9,654 50 as 6
18 ® Awinli Backpack, Business Anti-The. Awinli €30.99 s [ FBA 7 -
Star rating 1- 5 T T T T T I O T T T ——Teport s y #4037 i 4 ez 88 5 ANz 5 ]
b ® Herschel Retreat Backpack - Mochil Herschel €76.95 Equipa #3730 7 1 €5694 4 4 Fom n
Type of seller
1 ® Twetve South Thunderbolt BackPack. Twelve South €39.00 informatice #6487 ['] o 34 4 ANz 6
List quality score 1-10 2 (3) [0 AmazonBasics - Mochila parapor..  Amaronilasics  €24.90  lnformaticy #2083 0 0 73 as Mz 6 t
= 3
74 i\ 1 HYSS anti-roha de mvion dnoerm HASS €35.a9 ) aTIN " n " in i RA
Extract Next Page * Showing results 1- 56 & ¢ M
PR 3990 PR T
925
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HELIUM 10

WHAT IS HELIUM 10?

®* Helium 10 is software tools for Amazon sellers.

* It contains more than a dozen tools that help Amazon sellers find
keywords, identify trends, study competitors and fully optimize
product listings to increase sales exponentially.

926
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LISTING OPTIMIZATION
Quickly create and optimize your product
listings to generate sales.

PRODUCT RESEARCH
Discover winning product ideas
and delve into these markets to

research and validate those ideas.

KEYWORD RESEARCH KEYWORD TRACKING
Discover the keywords that attract Qf\/ Track all your keywords, including your
traffic to help generate more traffic ranking and Amazon badges.

to your list.

PRODUCT LAUNCH < REFUND

/'“J Launch products and rank keywords. (- Get a refund for lost or damaged inventory
CJ Determine how many units you will that Amazon has not reimbursed.
need to sell to rank for the keywords %0

on page 1..

927
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Total revenues,
excluding
sponsored

Xray -

Totsl Revenue

555.386 €| [ 34.712 €

Brand

078HDX

12 BOTNSRMAAG

1%

HELIUM 10

Avg. Revenue

TOOLS

Average
revenues,
excluding
sponsored

Title

SP| Deik Aspiradora sin Boisa, As.

SP| mfavour Aspiradoras de Trine...

Rowenta Compact Power Cyclonic...

Rowenta City §

Karcher Aspiradores multiuzo WD...

Polti Forzaspira C110_Pius Aspira..

mfavour Aspiradoras de Trineo, a...
Bosch BGCOSAAAZ GSO5 Cleann'n..

Cecotec EcoExtreme 3000, Aspira...

NILFISK Buddy Il

SP| Bissell MultiClean W&D Drum...

SP| Holife Aspiradora Escoba, Asp...

12 Aspirador de ..

Average
bestseller
rating,
excluding
sponsored

3 489

Caregory

Hoger y cocina

Hogar y cocina

Hogar y cocina

Hogar y cocina
Bricolaje y herramientas
Hogar y cocina

Hogar y cocina

Hogar y cocina
Hoger y cocina
Bricolaje y herramientas
Hogar y cocina

Hogar y cocina

# LOAD MORE RESULTS &

928

Average
price,

excluding
sponsored

Avg. Price

61,87 €

BuyBox
Amazon
BABYFLO
Amazon
Amazon
Amazon
Amazon
BABYFLO
Amazon
Amazon
Amazon
Amazon

LivSense

ES

Ymazon Product Resi>arch - aspiradoras £'n bolsa (search volume: n/a)

Average
price,
excluding
sponsored

402

Price FBA fee

6998 € 826 €
6299€  1707¢€
490 —2fPhl €
5999€  1571€
6773€  1612€
6500€  1821¢€
6299¢€ 707€

WHAT IS MY COMPETITION DOING? COMPETITIVE INTELLIGENCE

Probability of success:
0-100 Numerical value.

Success Score (beta)

T (37)

Sales | Revenue o]

2

7.155.30 iv
»
¥ o %
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WHAT IS BIZ TRENDS?

It is an essential tool for optimizing results within the platform and,
above all, for decision making.

It combines knowledge of my profile's performance ratios with data on
the sector and its main competitors.
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Biz Trends is updated regularly (daily, currently), so it always offers access to the most up-to-
date company and industry information.
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BIZ TRENDS FOR GOLD SUPPLIERS
It is only available for Gold Suppliers, a paid membership for suppliers on Alibaba.com.
It offers comprehensive ways to promote your products, maximizing product exposure and
increasing ROI.
v
e 3 |
BASIC STANDARD PREMIUM
“*116.58 o =4249.92 oo “°499.92 oo
( CHOOSE BASIC ) ( CHOOSE PREMIUM )
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Alibaba com’ My Alibaba Switch to Buyer

- Global trade starts here "

Home Analytics

Shop

(/ Star Ratings )
Products - -

8 ado»>»

Communications

Analytics

RECOMMENDED RFQS

Contacts

Campaigns

n
&
E

Orders

Visitor Details

Help Center

Quick Entry

Recommende@ Trending

RFQs Keywords
RFQ Mark Q %

Perform

Manage P
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" N :
Alibaba.com My Alibaba @Help &No‘nflcavo'\s
Global trade starts here.™
Buylng Requests M Interpretation of Terms and FAQ”
Tingotpot Last day Last 7 days 7 days ago
Categories:  Home Appliances v | Water Treatment Appliances v Third Level Industry ~ | Fourth Level Industry -
RFQ movements Peer performance (7 days)
The percentage of RFQ The average number Top 10 in peer performance
Total Quotation Quota: 199 that has been quoted 84% AFQ quota batance; 952 of RFQs quoted 3. of RFQs quoted 16.6 (

Matching RFQs Matching keywords

Keywords search:

Keywords & RFQCount 3 Total Quotation Quota 3 Remaining Quoration Quota
cold type
water cooler
fiiter

pet water dispenser

ce certification

activated carbon type 2 20 14 Che
electric water boller 2 20 13 Check BFC
934
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Alibaba cor My Alibaba Switeh to Buvar

Global trade starts here ™

4 Analytics
Shop
Products (, Star Ratings )

Communications

Analytics My Shop

Contacts . —
My Products My Keywords KEYWORD TRENDS
Campaigns My Sub Accounts

Orders

Help Center Visitor Details

Quick Entry

Recommende@ Trending
RFQ Market RFQs TS
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Global trade starts here "

Hot Keywords
Notice: The keywords information listed are ba: qa Vg po
listings are in compliance with the policies. Vie

water dispenser

Keywords Supplier Competition €) & Showcased Products € arch Frequency £ & Search Frequency (Past 12 Months)
wiater dispenser 708 =9 2190 1] l“ ”l l I
water dispenser parts ot and cold water dispenser Search Frequency(Past 12 Months) X a l I I 11T l I I
{

dispenser water I | |

600 il I I I l I I
cold water dispenser I“

) T

hot and cold water dispenser "“““”II
I " lI I I . I :
W i I l I I Il
I ! 1111
water dispenser electric ol o i B I = . _I__A . .

Jun Jul Aug Sep Oct Nov Dec 2019 jJan Feb Mar Apr May | "llh"l“l
drinking water dispenser sl ll“ I
1
water dispenser pump Vel L . 11| ”l | II
- m® - A
936
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4 Global trade starts hers "™

Hot Keywords

water dispenser
-

Keywords

water dispenser

water dispenser pars
dispenser water

cold water dispenser

hot and cold water dispenser
water dispenser machine
water dispenser electric
drinking water dispenser

water dispenser pump

Document: MOOC Agrosmart Global

Notice: The keywords information listed are b
listings are in compliance with the policies. View the brand 1ist

[y s =il
Supplier Competition ¢
708

80

123

102

-

937

Showcased Products

239

7

as:
7

24

88

20

$ Search Frequency

2190

1372

646

485

399

355

352

346

342
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Search Frequency (Past 12 Months)

T
Allll
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|Illll||l|“
Wl
il
el
Illlllllllll
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olicies and make sure all information in your
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- Sports Water e Face& . Back Vape pen —— \'(‘
Mid-Year Sale €S2 sackpacks M %] plcers N @88 sody Mask o _ Support ¥ homizers e
o s |

i _ D Q 9

Readyto Ship  Trade Shows  Membership Services Help Getthe App  English - USD

= Categories

= MY MARKETS

« Luggage, Bags & Cases .
New arrivals

« Fashion Accessories

. H'
« Electrical Equipment & Supplies Get more than Ei

+ Food & Beverage 30 % off : Top-ranked products

+ Machinery Save on these top items — @& 0

. Shoes & Accessories at your fingertips

« Packaging & Printing m

« Vehicles & Accessories

Deals from 30% off

‘

« All Categories
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y. Check it Now
4 oab ® © W
/ uwOaba.com Products ~  hot and cold water dispenser table to ( s
/ & L7500 e saris e ) " . ) My Alibaba Orders Favorites Cart
//
V4
V4
= Categories Ready to Ship  Trade Shows  Membership Services Help Getthe App  English - USD
Homa ces Premium Related
Water Dispensers Supplier Types '} Trade Assurance Verified Suppller Supplier Location Past Export Countries v Products
Furniture A =
Product Filters Min. Order:  lesst Price Q search Q search
Dining Tables
Restaurant Tables Suggested Location All Countries & Regions
View 710 Product(s) _ e &
£% Product Features . South Korea(i7 88 United States(/64)
] High quality count DI H
& Cariciont Larwan water dispenser e &= Chile? @
IWAN P ls ——
CE W@ China (Mainiand) /587 = India¢728) 1
8 $150.00-$300.00 / un} = indian 1 Mexico/ 105 under sink or table top A
Housing Material 10 Units i il
- Mi
s & Malaysia(77 88 United Kingdomy /0! dispenser can control
Plastic
Stainless Steel @ Taiwan 24 A Philippines(s1)
~ Installation & Thailand/ = == Spain 85 o
Desktop Add To Compare Sponsored Listing [ contact Supplier @ Chat Now!
~ Sample Order {501 e Messenger @B

939
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‘= Categori@s

v

:= RELATED CATEGORY

Home Appliances
Water Dispensers
Furniture

Dining Tables
Restaurant Tables

% Product Features

~ Certification
CE
cB

~ Housing Material

Plastic
Stainless Steel

~ Installation
Desktop

~ Sample Order 151

y c» r~upaba.com
4 Gigbal trade starts here

Ready to Ship

Products v

hot and cold water dispenser table top @1

AGROSMARTglobal
INTERREG SUDOE
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MOOC Agrosmart Global

ecommercenews

Trade Shows

Membership

Services Help

% Product Features

~ Sample Order {211

Paid samples
Free samples

Min. Order. s tha OK

2. supplier Features

~ Supplier by Area
Asia
Midaie East

~ Suppliers by
Country/Region

‘. South Korea

B China (Maintand)

- == India

Malaysia

e M

Taiwan

Document: MOOC Agrosmart Global

~ Supplier Types
{/ Trade Assurance
verified Supplier
(> Onsite Checked v

Transactions via
Alibaba.com

~ Total Revenue

USS5 Million - USS10 Million

USS10 Million - USS50
Million

USS2.5 Million - USSS5 Million

USS$50 Mitlion - USS100
Million

+ See more

~ Mgnt Certification

1S09001
Other
15014001
OHSAS18001

£0 My History

D g

My Alibaba

Orders

Get the App

© W

Favorites Cant

English - USD

H a0

940
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Alibaba.com Sourcing Solutions Services & Membership Help & Community Ready to Ship | Trade Shows | Get

Global trade starts here

-— Categories Suppliers ~ hot and cold water dispenser table top @ \ @ 3 \ S“i Order
£ MyAlibaba '~ Protect

Related Searches: countertops vanity tops table tops  table top cookers tabletop office tables with glass top

Categories Suppliers > hot and ¢ 827 Supplier(s)
F

Home Appliances N -
" Products Suppliers One Request, Multiple Quotes. [l
Water Dispensers

Construction & Real Estate ! i) Trade Assurance [] verified Supplier Sort By :| Best Match Location: All
Countertops,Vanity Tops & Table

Tops

gves Ningbo Jewin Electrical Appliances Co., Ltd.

Top 3 Markets verified Supplier €Y Trade Assurance

) Africa N

Select suppliers (2/20)

¥) ODM orders accepted 7) 9years'experience v} 10 employees
[Z) Northern Europe @ P & 9y pe @ ploy

) Oceania
() South Asia
([ Eastern Asia on
(L) Southem Europe » ) Tot e USS5 Million - USS10 Million

Southeast Asia 10.0% , Westemn Europe 10.0% , Eastern Europe 10.0%

| Central America -
water dispenset Table 10p bottled Mini Table tog
without water dispenser  Electronic cooling 34 Transactions(6 months) Response Rate

Total Revenue T $260,000+ > 931%
USS2.5 Million - USS5 Million

‘ . [*4 Contact Supplier [ EaEFI
USST Million - USS2.5 Million
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RANGE{QDE

HOW RANGEME SHOWS INDUSTRY DATA TO ITS PREMIUM CUSTOMERS

RANGE me wybrands Verfication Submissions

Industry Insights for All Brands

Food « AllCategories v All Subcategories A etadens « Last 13 Monthe T

vn Deep 5
L] K
W Nenow
R— —
3 ¥ 5 ¥ L 300 3 $15.0C 300 2500 $3020 v
© oo 21.4%

& e
£ 5% W8 160 §250 $6.20
942
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< TRIDGE

TRIDGE PROVIDES A DATABASE TO ITS
CUSTOMERS WITH:

Avocado

* Real-time wholesale market prices

* Production volume

* Global production trend

* Production analysis by country

+ List of suppliers in various industries

Price Time Serles of Avocado
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